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Future

We design for

Although the future is always painted very black, at DOT we
think positive, and we want to fill it with colour.
We design with thoughts of the emerging future: from the
present to possible future scenarios, anticipating the needs of
those who will inhabit that future. Trends and prospective
design help us to imagine these possible scenarios. From the
most grandiose of visions to the smallest of details, we look at the
entire spectrum.
We also affirm that new generations will be the key to the new
scenario we imagine, and this is why we work with them, listening
to what they have to say and giving them a voice.

Impact
We design for

We know that through design we can reconfigure the world around us,
and we are committed to exercising this capacity with responsibility and
courage, always looking to make a positive impact.
We believe that the search for this impact will give our projects
relevance, purpose and soul. And we like it this way.
Besides the what, we care about the how. We are committed to a
design approach that is humanised, that is connected to the natural
environment. A global design that is also rooted in local contexts.
We like social innovation, we like a circular economy, we like
change-making companies. But we like to push beyond labels. We want
to create products and services that move promises into reality.

Diversity
We design for

The world is alive. It is a system capable of self-regulation and is
designed to sustain life. The wide variety of living beings on Earth
constitutes biodiversity, and people have the luxury of co-existing in this
environment.
Our designs take on the responsibility to contemplate and respect
biological diversity because by transforming people’s daily lives, they
impact on ecosystems. In turn, we admire human diversity.
We are all different. It is amazing and beautiful.
The systems of products and services have the power to
communicate a profound message and to ensure that everyone
(including future generations, and regardless of their age, gender,
mental and physical abilities, sexual orientation, religion, cultural
context...) will have an equal opportunity to participate in social,
economic, cultural and leisure activities.

Circularity
We design for

From an anthropocentric perspective, we run the risk of
ignoring that we all inhabit a planet that provides us with
the necessary natural capital to maintain our life and support
all our activities.
If we want to move from a linear economic model in which we
extract > produce > consume > discard, to a circular one in
which the resources either remain in use or are reintegrated
into nature, design has a fundamental role to play.
Above all, the design for the circular economy needs
systemic thinking to be able to understand the impact of
products or services, both in time -throughout its entire life
cycle-, and in “space” - in its interaction with people and
nature.

Functionality
We design for

The objects we create are designed to be used. The soul of all
good design is functionality, that it must be understood, and it must
convey the same message to everyone. But we also believe that
objects must be attractive and pleasant.
We believe that functionality has to do with the entire ecosystem
of the product: a response to needs, its technical characteristics,
forms, finishes... Everything that allows us understand the
tangible in a certain way, everything that makes us feel that this
object makes us happier.

Complexity
We design for

Our world is complex. Emotional, political, economic, social, and
environmental dimensions are intertwined, shaping the reality we live in. We
can either ignore this complexity or embrace it. We are committed to the latter.
We understand that any product or service we design is integrated into a
system. Systemic thinking and its tools help us to explore its multiple elements
and interrelations.
We believe in the power of inter-disciplinarity. From our different
backgrounds and experiences, we provide diverse and often complementary
viewpoints to decipher the complexity and propose creative solutions.

Empathy
We design for

We must focus the design in generating empathy for the system,
and take into account the points of view of different agents and
elements involved.
We have no answers, at least not all of them. We usually make
mistakes. And people tend to only see what serves our beliefs.
So we don&#39;t know any other way to generate knowledge
than through collective and collaborative processes. We
empathize in order to be able see and understand.
We are designers/the creators of ideas, we like to provide value.
But there is nothing that we pursue more strongly than solutions
that are fun to use and simple to understand. We empathize to
propose and create.
As part of the universe we are in, empathy is not an option.
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